
 

 

Graph 1: Trans-Tasman Consumer Confidence Index 

March 2013 
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McDermott Miller Limited, March 2013 
Source: New Zealand - June 1988 to Sept 1990: McDermott Miller Consumer Confidence Survey and Index (New Zealand) in Dominion – United National Economic 

Review; Dec 1990 on: Westpac - McDermott Miller Consumer Confidence Survey and Index  
 Australia - Westpac-Melbourne Institute Consumer Sentiment Index 



 

Graph 2: Consumer Confidence in the Centres 
March 2013 
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McDermott Miller Limited, March 2013 
Source: June 1988 to Sept 1990: McDermott Miller Consumer Confidence Survey and Index (New Zealand) in Dominion – United National Economic Review; 

Dec 1990 on: Westpac - McDermott Miller Consumer Confidence Survey and Index (New Zealand) 



 

Graph 3a: Consumer Confidence in the Regions 

March 2013 
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McDermott Miller Limited, March 2013 
Source Westpac - McDermott Miller Consumer Confidence Survey and Index  



 

Graph 3b: Regions’ Change in Consumer Confidence  
June 2012 to March 2013 
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McDermott Miller Limited, March 2013 
Source Westpac - McDermott Miller Consumer Confidence Survey and Index 



 

Graph 4: Consumer Confidence by Sector of Work 
March 2013 

 

60

65

70

75

80

85

90

95

100

105

110

115

120

125

130

135

140

M
ar

-0
6

Ju
n-

06
S
ep

-0
6

D
ec

-0
6

M
ar

-0
7

Ju
n-

07
S
ep

-0
7

D
ec

-0
7

M
ar

-0
8

Ju
n-

08
S
ep

-0
8

D
ec

-0
8

M
ar

-0
9

Ju
n-

09
S
ep

-0
9

D
ec

-0
9

M
ar

-1
0

Ju
n-

10
S
ep

-1
0

D
ec

-1
0

M
ar

-1
1

Ju
n-

11
S
ep

-1
1

D
ec

-1
1

M
ar

-1
2

Ju
n-

12
S
ep

-1
2

D
ec

-1
2

M
ar

-1
3

Quarter

CC Index

Public Sector

Private Sector

 

Optimism

Pessimism

 
McDermott Miller Limited, March 2013 
Source: June 1988 to Sept 1990: McDermott Miller Consumer Confidence Survey and Index (New Zealand) in Dominion – United National Economic Review; 
 Dec 1990 on: Westpac - McDermott Miller Consumer Confidence Survey and Index (New Zealand) 


